
South of 6 Final 
Presentation

B EN  ON D ERIC K ,  TREVOR LAM M ERS,  SAM  STARN ES,  
JON AH GY LD EN VAN D,  GUAN X ION G ZHAO



Team Introduction

Trevor
Lammers

Ben 
Onderick

Sam 
Starnes

Jonah 
Gyldenvand

Guanxiong 
Zhao

2



Agenda

3

Project Description

Data

Survey

Dashboards

Conclusions

Recommendations



Project Description



Project Background & Description

• Working with South of 6 business district to show progress

• Show connection between community and services

• Requires integrating new data/research with old data

• Deliverables include tableau/excel interactive dashboards
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Data



Project Data

BOARD 
ENGAGEMENT DATA

ENTITY 
ENGAGEMENT DATA

CALLS FOR SERVICE 
DATA

SOUTH OF 6 VISITS 
DATA

SURVEY 
DATA/RESULTS

7



Data Gathering

•Met with Think IC and accessed location data for South of 6
• Placer AI

•Received past data files from Angie from former students

• 2022 and prior

•Reached out to police department for calls for service data

•Board and Entity data updated prior to us getting it
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Data 
Preparation

•Main preparation included 
merging files
• Combining to one final dataset 

with all data

•Make all columns uniform

•Columns needed to be split and 
altered to make the same for 
merging

•Utilized R and Excel to do this
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Data Cleaning Result
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Survey



Survey Background
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Continuation of 2023 Community Impact Survey

10 questions (multiple choice, ranking, free response).

Questions include demographic analysis, ranking metrics, and what 
SO6 does well/can improve.

Sent out  survey on 3/5, open through end of March

25 total survey respondents



Survey Highlights

Top responses for what SO6 does well:

• 1. Communication

• 2. Community Outreach

Top responses for what SO6 could improve:

• 1. Traffic

• 2. Feedback Opportunities



Dashboards



Survey
Dashboard



Calls for 
Service 

Dashboard
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Locations 
Dashboard
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Entity Engagement Dashboard
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Most/Least Engaging Entities

Bottom 5

Top 5



Board Engagement Dashboard
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Most/Least Engaging Board Members
Top 5

Bottom 5



Conclusions



Dashboard Summary
•Calls for Service: Calls for Service decreased from 2022 – 2023
•Area potentially getting safer

•Board/Entity Engagement: High volume in email contact

•Survey: Communication and Traffic is a high priority among 
community members

•Location: Shops and apparel are the most common destinations 
before visitors come to the district
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Recommendations

•Survey Feedback

•High Traffic Locations

•Emphasize on safety

•Focusing on visitor's patterns
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